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& fa} Dreseribe low locday™s marketiog cta diffees from the production and selling cras.
(12 marks)
{h What four Factors are needed for mardeting o ocen?
{10 marks)
ELE {a} Lizt and explain the key charscteristios of erganisationz] buviag belhaviour {10 marks)
{h] From a given marketl of voer chuics, explain the oriteriznsed wochaonse a supplicr. (10 marks)
3. {a} Jezenli Ty sd eseplain the hazie consumer rights that Cameroon Legislstion covers (7 murks)
ib} Lirtells explain the key coamuner cthics and soolnl responsibility. {13 marks)
&, ‘The challenges and theears from external snvironmen: ere comstantly changing and potentially devastating toa
cornpany, How can 8 eompamy respond to thess unconirolluble foroes?
(20 murks]
B Wilh sy servies fim of yomr, describe how technologicel chanmes have offected its marketing activitfies and
custoIneTs:
(20 murks}
&. i) [efiea product. - {10 marks)
iby Ligw does the follewing term relare i 2 product?
- Beand rnack
- Brangd same
- Iz mack
- Lzuete rame
- Whirmanty
- Livarvniess
- Labelling
- Paclaging
- Produdt nix
- Procloet ling (15 muerks}
7 {1} Wbl ames the thieee eprecs of distrihution ia1tél1ﬁii}r'f {10 mmer b
=l Liaplin the dimensions by which retailers czn be claszified ond deseribe the majer tepes of redail
operetiong
(10 marks)
kA Lhsmeuss the AP concept and i relarinnship 1o prnmnth:-nal T, (20 marhksh
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