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INSTRUCTIONS TO CANDIDATES
1. USE A SOFT HB PENCIL THROUGHOUT THIS EXAMINATION.
2. DO NOT OPEN THIS BOOKLET UNTIL YOU ARE TOLD TO DO SO.

Before the Examination begins:
3. Check that this question booklet is headed “Advanced Level-7070 Digital Marketing Practice, Paper 1**.
4. Insert the information required in the spaces provided above.
5. Without opening the booklet, pull out the answer sheet carefully, from inside the front cover of this booklet. Take care

that you do not crease or fold the answer sheet or make any marks on it other than those asked for in these instructions.

6. Insert the information required in the spaces provided on the answer sheet using your HB pencil:

Candidate Name, Centre Number, Candidate Number,Subject Code, Number and Paper Number.
How to answer questions in this examination:

7. Answer ALL the 50 questions in this examination. All questions carry equal marks.
8. Non-programmable calculators are allowed.
9. For each question there arc four suggested answers, A, B, C, and D. Decide which answer is correct. Find the number of

the question on the Answer sheet and draw’ a horizontal line across the letter to join the square brackets for the answer

you have chosen. For example, if C is your correct answer, mark C as shown below':

( *] MM (°)
10. Mark only one answer for each question. If you mark more than one answer, you will score zero for that question. If you

change your mind about an answer, erase the first mark carefully, and then mark your new answer.
11. Avoid spending much time on any question. If you find a question difficult, move to the next question. You can come

back to this question later.
12. Do all rough work in this booklet using, where necessary, the blank spaces in the question booklet.
13. Mobile phones are NOT ALLOWED in the examination room.

14. You must not take this booklet and answer sheet out of the examination room. All question booklets and answ er

sheets will be collected at the end of the examination
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10. When ENEO sends advertising messages tocljZ*'
SMS,the company is implementing * 1

A Telemarketing
B Onlinemarketing
C Phone marketing
D Digital marketing.

1. A highlighted word or phrase in a web page that a user
can click to go to another web page is called

A Hyperlink
B URL
C Protocol
D HyperText

11. An economy in which all commercial activities
transactions are facilitated with the help of compute
and internet technology is termed

A Developing-economy
B Developed economy
C Digital economy
D Social economy I

2. Identify the most popular search engine use by
businesses to advertise their websites and brand.

A Safari.
B Google
C Facebook
D Internet explorer

3. The best tool a digital marketer can use to transfer or
convert social media followers to website visitors is

A Content
B Discounts.
C Advert messages
D E-mails

12. An integrated plan on how a company will use social
media, e-mail content and search engine to promote
goods and services is known as

A Online marketing
B Search engine marketing
C Marketing planning
D Digital marketing strategy4. The promotion of products using digital technology

known as
A Online marketing
B Promotion mix.
C Product marketing
D Digital marketing

is
13. Identify a category of offline digital marketing

techniques from the ftMgfow:
A Telemarketing
B Social media marketing
C E-mail marketing
D Content marketing5. In digital marketing a detailed description of customers*

characteristics is referred to as
A Customer persona
B Customer research
C Market research.
D Customer analysis

14. Which e-commerce model is appropriate in a situation
where GREG,a software developer sells his software to
MTN?

A C2B e-commerce. «
B2C e-commerce

C B2B e-commerce
D C2C e-commerce

B

6. A “LEAD” in digital marketing is
A Someone interested in the firm’s product
B A regular customer
C Relative non-consumer.
D A one-time-buyer

15. Choose a social media channel which engages firm’s
follower the most.

E-mail
YouTube
Twitter
Facebook.

A IB
be read through digital7. Digital publications that can

devices (such as computers) is known as
A Mobile book
B E-book
C Online book
D Content

C
D

16. Which digital marketing strategy focuses on increasing
a websites visibility on search engines?

A Affiliate marketing
B SEM
C SEO
D Social media marketing

I
t

8. The process in which online buyers go through to
become aware of, evaluate and purchase new products
is called

A Digital buyer’s journey
B New task buying
C Consumer buying process
D Lead generation.

t)7. When videos are used by a firm to promote products,
this practice is described as

A Visual marketing
B Content marketing
C Social media marketing
D Video marketing

i

9. The stage in the digital buyer journey wherein the
prospect arrives at a conclusion as to what to buy,
when, where and how much to buy is referred to as

A Awareness stage
B Evaluation stage
C Consideration stage.
D Decision stage

18, Identify on on-page technique from the options below.
A Optimising title tags and meta descriptions
B Link building
C E-marketing
D Search engine marketing
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^ich document acts as a web resource in the World
Wide Web?

A Web page.
B Internet protocol
C Hyperlink
9 Browser

(TAI\ online Infomiation retrieval tool that uses the data of
20,

wcb Search engine to produce search engine results is

referred to as
A Meta search engines

Hybrid
C Crawler based search engine
D Human powered directories

7l A collection of e-mail addresses composed and used by
an organisation to send same marketing messages to
multiple recipients is called

A Web address.
B E-mail list
C Facebook followers
D Internet users

28. The process of executing business transactions with thehelp of smartphones is known asA Mobile marketing
B Tele marketing
C E-commcrcc
D * Search engine marketing

29. Which type of e-mail is sent to Informcurrent promotions?
A Catalogue e-mail

Newsletter e-mail
C- Survey e-mail
D Invitation c-mail

t 19

customers of

B
B

30. What types of Ads ore designed to match the look and
feel of content in the displayed platform?

A • Banner Ads
B Native Ads
C Pop-up Ads
D Interstitial Ads

31. Search advertising on search engines is
A Keyword based
B Search term based
C Key phrase based
D Google based

21 Which web page is designed to capture leads and
advertise a firm’s products to leads?

A Launching page
B E-mail list
C Browser
D PPC advert.

32. A website created to sell a company’s product online is
known as;

A Blog website
B Archive website
C E-commerce website
D Business website

23. What is the key benefit of using direct moil in direct
marketing?

A Target audience
B High response
C Measurable results
D Low cost

33. Two or more words that are combined to form a search
query is known as

A. Keyword
B. Search item
C. Key phrase
D. Search term

24. A form of internet marketing that involves the
promotion of websites by increasing its visibility on
search engine result pages is known as

A Ecommerce
B Search engine optimization
C PPC advertising
D Search engine marketing

34. It is the right meaning of the acronym TCERO model
A Target, Content, engagement, retention and

optimization
Targeting, Content, engagement, retention andoptimization

C Target, Content,
organisation

D Target, Content,
optimization.

35. The ke>\\ ord a user enters when searching on searchengine is called
A Query
B Key term
C Search term
D Content

B
25. In digital marketing impressions refers to

A Each time an advert is shown
B Online presence of an advert
C Likes of audience
0 Customers reactions

engagement, retention and

engagement, recalling and

26 The Uniform Resource Ixxralor (URL) is a
A A wcb address
ft A website
C A browser
l ) Mjper link

27. An example of an online direct marketing technique Is
A E-mail mulcting
B Content nwkciing
C Search engine market!ng
D PPC advertising

16 Choose an Indicator of a twvovtU social
marl cling campaign.

A l)lwo\c*y of nvo>W<n pc\*k*tK?o method *II High load vOtwffiloo talc
ItWntlflcallots of competition

I ) 111 it mttittiivj tost
G
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44. The process by ^-ha potential custom yy *from ir.iw._i awareness to making a purch&w \ ^A Digital buyer’s journey
Digital marketing funnel

C Digital marketing campaign
D Social media marketing campaign

37. The leader in starch advertising field is

A Google
B Mozilla fire fox
C Safari
D Bing

B

38. How do you measure the success vi • media

marketing campaign?
A Brand Identity

45 When Mr Neba expresses interest in buying^KATE’S oiiline shop, he is described as a
A A Lead
B A Customer
C A qualified Lead
D A potential Lead.

B Engagement
C Level of profit
D Rate of competition

39. In the month of May, DERKE Company’s Facebook
page recorded 220,500 followers, 142,500 of these
followers visited the company’s website, and 31,350 ot
tne website visitors bought the company’s product.
What is the website conversion rate?

A 65%
B 14%
C 40%
D 22%

46. A network type that allows partners and suppliers to
access a company’s internal resource is called

A Intranet
B Internet
C Extranet
D Virtual Private Network

47. It is the practice of sending online promotional
messages to consumers.

A Digital marketing
B Online advertising
C Online marking
D E-mail Marl^ffl^;

40. The benefit of a digitalized economy to its citizens is
A Low production cost.

Enjoy advanced products
C More taxes
D Citizens do not need to work

B

-
48. A form of digital marketing that focuses on increasing

websites visibility on search engine through paid and
unpaid advertising is known as.

A Search engine optimization
B Search engine marketing
C Pay per click advertising
D Search engine results page

41. When customers get in contact with a company and its
brands, it is referred to as

A Communication
B Touch points
C Advertising
D Customer engagement.

49. What term describes creating a website's visual design
and layout?

A Web development
B Web design
C Graphic design
D Web maintenance

42. Advertising that targets individuals who have recently
interacted with a company’s website and brand is
known as

A Reminder advertising
B Information advertising
C Persuasive advertising.
D Remarketing

• !

I

f

50. Why do web spiders follow hyperlink?
A To crawl and index web pages

To block access to website
C To search algorithms
D To display web content

43. TEDDY referred customers to LARRY’s shop and
LARRY pays TEDDY a commission for every
purchase made by the referred customer. LARRY is
practicing

A Pay-per-click advertising
B Affiliate marketing
C E-mail marketing
D Online marketing.

B

END.
GO BACK AND CHECK YOUR WORK.

i
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