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INSTRUCTIONS CANDIDATES:
uestions.

This paper carries SIX questions. Answer any F
pproximate mark for each part of a question is

Each question carries 25 marks. For your guida
indicated in brackets.
If you answer MORE THAN . four (4) que

the other cancelled.

You must use ONLY Blue or Blaic'y(. No answer in Pencil will be marked.
All Appendices filled ofleempleted’should be handed in with your answer booklet. :

ns, ONLY the first four (4) answers presented will be marked and

All necessary calcultions must be shown.

You are reminde nﬁssn}- for good English and orderly presentation in your answers.

You are udvised 10\read carefully through the guestion paper, before you begin your answers,
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QUESTION ONE , : ; .
PRIO!FS is a contemporary fashion designer that specializes in the production and marketing of high-quality
men’s and women’s shoes and handbags. To enhance customer engagement and drive sales, PRIDIES plans to
customize her marketing materias for online advertising and the use of digital platforms to R
unique designs and highlight the brands coixmitment to quality, ensuring they meet up with the values and

interest of her target audience.

i . s [ avlea
a) Describe the term online advertising and enumerate FIVE of its objectives. (Tmarks)
b) Evaluate THREE types of email that PRIDIES can use in sending emails to her customers, stating an
example each. (8marks)
, (10marks)

c) Examine FIVE social media marketing strategies.

QUESTION TWO ; ;

Establishing a business presence on social media is essential, but the true value lies in creating 2'page tha.tt

effectively drives traffic to the company’s website, thereby optimizing website ranking on search €.
Smarks)

a) Explain the term “Search Engine Optimization” and elaborate on THREE types of SE
b) Discuss FOUR online advertising techniques that can be used by a company. marks)
¢) Examine the 31 principles of Digital Marketing. ( ) (9marks)

—f—

QUESTION THREE
Search engines are answering machines. They constantly index and categorize on
with the most accurate and relevant answers to their search queries.

ine contént to provide users
*

a) Discuss SIX strategies that can be used by a firm to convert traffigifo RS (6marks)
b) Describe the term search Engine and explain THREE types of & i%mlwith examples

i (9marks)
¢) Examine FIVE types of e-mail campaign. * ,22 (10marks)

.

QUESTION FOUR
In pursuit of financial stability, many graduates from National Universities have ventured into e-tailing. They

are using mobile apps for e-commerce transactions and e<banking services to manage their savings and meet

daily expenses. .
a) Describe FOUR Mobile commerce applicationsistating examples. (8marks)
b) Examine FOUR types of website. (8marks)
c) Explain FIVE differences between erce and E-commerce. (9marks)

QUESTION FIVE

The digital world has undergone Signi transformation since the internet’s humble beginnings. The

internet has changed a lot cin technologies, business models, and user experiences at each stage

of its development.
a) Evaluate the ch istics of a qualified LEAD. (Smarks)
b) Describe the various phases in the evolution of a digital economy, stating their impact on the

economy. L% y (10 marks)

c) ExginC the TCERO model of digital marketing. (10marks)

QU SIX”

Y DELIGHTS a manufacturer of Zero-Waste product is seeking to restructure its marketing strategies
brand awareness, drive sales, and expand its customer base. To achieve this, the company has
h digital marketing using both online and offline digital marketing strategies,
Explain the tenm direct marketing and outline FIVE of its characteristics. (7marks)
b) Using a table, evaluate FOUR differences between online marketing and offline marketing, (8marks)
¢) As adigital marketing expert, explain to the manager the stages involved in the digital marketing
planning process. (10marks)
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