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QUENTION ONF,
MTN, Aftlen’s largent telecom provider, has successfully expanded across multiple countries by

o sirategles, In Nigeria, MTN introduced affordable

Implementing localized International marke,”
data bundles and parinered with local nfluencers to boost brand engagement, In South Africa, it

focused on digltal transformation, launching the MTN Ayoba App, & messaging platform tailored to
Afriean users, Addltionally, MTN's "Everywhere You Go” campalgn strengthened iis Grand identity
ncross diverse markets, 13y andapting to reglonal preferences, leveraging digital marketing, and
oltering competitive pricing, MTN has bullt a strong International presence.
i) Explain THREE reasons why firms go Interational, ; marks)
b) Elaborate on THREE macro envirommental factors which may affect this company. “\o
: a¥s)

¢) Describe THREE nternntional marketing strategles MTN can use in internati rkets,
(6marks)
d) Examine FOUR characteristics of services, (7marks)
. TO¥AL: (25MARKS)

QUESTION TWO

SHILAND Oruphles, located In Buea, Is an IT company -@ in enhancing customer
relationships, By understanding customer needs, the company ms ij’x'nplcmcm successful
relationship marketing strategles that do not only foster loyalty bu@so drive long-term engagement.
This commiiment to customer satisfaction position SHILAND Graphics as a relfable firm in the IT

sector,
a) Explain Cll.'il()m;)f satlsfuction and claborate o anyBHREE benefits of customer loyalty to

SHILAND Graphles, (8marks)
(6marks) -

b) Examine THRER types of orgunizatiopal biying decision.
(6marks)

¢) Discuss THREE rights of a consumer,
d) Descrlbe the term relationshipime @ and explain THREE levels of relationship marketing.
'\ (Smarks)
TOTAL: (25MARKS)

QUESTION THREFE < ! ' . '
The Increase In compdeition across various industrics has compelled companies to closely analyze
customer behaviog and ptvtﬂuclng habits. This will enable management to tailor their marketing

strategics towagds enfinacing product offerings and improve customer experiences, with the aim of

fostering brang loyaly in-a competitive marketplace,
YR m'vh"d examine THREE types of competition existing in a market, (6marks)
b usH THRIEE social factors influencing consumer buying behavior, (6marks)
¢) Pygluate THRIE marketing eras. (6marks)
(7marks)

d) Explaln the stages In the new product adoption process,
TOTAL: 25SMARKS)
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- QUESTION FOUR
GIDAS HOUSE is a company in Douala involveq ; : "
5. It intends to expand its services to other regim the IMportatjon ,
it

Chad and Gabon. The CEOQ hires 5 marketer ¢, carry T
[y out &ma/l‘k/et
s ang

2) Explain FOUR i‘“POﬁat_ion documegc iy
t) Dissnss THREE mindes Oftransportattisén stating an ggy,
an ady

¢) Elaborate on THREE approaches GIDAS Hoygp 4
an

b) Discuss THREE competiti :
competitive i6ni
customers. Positioning Strategies that’ d (marks)
¢) Examine the stages involved ip the - Y o sed by COmpanies to wip
d) Elab consumer buyife, proac
) Elaborate on FOUR market growth strategjes a:cy;nrism o gmadl:)
810 ANSOFF - >marks)
/ (8marks)

QUESTION S1x TOTAL: (25 MARKs)
—— (25 MaRks)

“Fashion Matters” i
a fashion des; )
a tho investioat: 81 compan i
rough investigation, it was qoq vep Y/has “Xperienced a declipe in
Customer decline, To address thj red that a drop jn

Implement 5 strategic solutio
:; g(plain the term ¢ omer Service
15cuss four tynés of ; ;
) Beglr 0 'YDQ& sales services this com i s
; d) Adyi com S of a stratepic (oo i v O o iy s v "
{ vice théveomy, y gi¢ marketing plan, Gman

\ on FOUR : { A
community, Social responsibility as
) .aspects the p
) Y can carry out towards the
(8marks)

I\N TOTAL: (25 MARKS)
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