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This paper carries FO estions. Answer Question ONE and any other TWO questions.

If you answer MORE THREE (3) questions, ONLY the first THREE (3) answers presen(ed will

be marked and the other cancelled.
Inall ehm@volving calculations, show all the steps in your working.
You m NLY Blue or Black ink. No answer in Pencil will be marked.
re reminded of the necessity for good English and orderly presentation in ‘yéur answers.

Yoware advised to read cdrefulbi through the question paper, before you begin your answers,
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QUESTION L.VE
As the CEO of EKABLIN'K, Betty-had always been passionate about promoting environmentally
friendly transportation. Her company nad been successful in home based markets, but she knew it

was time to expand.
The CEO convened a meeting with her marketing team to discuss their strategy and to conduct an

en.vironmental scan. The team got to work, researching the market and identifying key trends.

With ‘this information, the team developed a marketing mix strategy targeting environmentally
conscious consumers.

As the company’s sales began to grow, Betty set her sights on international expansion.‘She,turned to
her friend JOOGENTA the CEO of a US-based company involved in the same line of pﬁqa&ﬁl, who
had .recently expanded into international markets. The company partnered with log{&;ﬁbmdw and
retailers by adapting its marketing mix strategy to address the macro-envirom{pen;aii fa;:iors in each
market. ) M

As EKABLINK international sales grew, Betty knew she had made the frightsmarketing plan and
m.arkcting decisions. Her company has established itself as a leading global brand. This proved that
with the right marketing strategies and commitment to values, cvc@ gompanies could make a

big imnact, > i
R ¥ . i
a) Explain environmental scanning ' Vo g (2marks)
b) Differentiate between a market based marketing.depdrthent and a matrix or complex based
department. (2marks)
c) Discuss three international marketing strategies: (6marks)
d) Explain three target marketing strategies. (6marks)
(8marks)

e) Match the 4P’s of the marketing mix to'the 4C’s and 4A’s of marketing.

f) Examine four factors in the macro environment which can affect the marketing management
(8marks)

~ of acompany. !
g) Elaborate on the holistic m oncept and explain three of its concept. (8marks)
TOTAL: (40 MARKS)

QUESTION TWO ;
Heartland supermarkety locatéd in the heart of Molyko, Buea, deals with the importation and sales of
products. It is assumed thaf this supermarket had experienced a significant decline in revenue by the

end of 2021. The drowasattributed to the quality of customer service provided by the sales team,
resulting to custemer dissatisfaction and-a subsequent decline in turnover. To revitalized sales,
nt desided to implement innovative marketing strategies and enhance aftersales services.

manageme ‘g
The go' Was to boost sales and eventually increase revenue, thus reestablishing Heartland

supermarket as a preferred shopping destination. '
", 0 (2marks)

5} Outline four types of aftersales services.
' . (4marks)

b) Explain four ways in which a sales team can be animated.
c) Enuxﬁeratc three types of objections raised by customers and explain how to handle them.

(6marks)

d) Examine four impacts of the marketing mix on intematiorzal.marketing. (8 marks)

e) Explain a service and discuss the 4I’s of service characteristics. (10marks)
TOTAL :( 30 MARKS)
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QUESTION THREE . ;

The marketing directf)r of Gum’ness SA was given a task by the general manager to see how their
market share can be increased in the Can.ler?on brewery industry. For this to be done, they are to
understand both the consumer and qgamzatmnalﬁpﬁng behaviors. The marketing director in an
tempt 10 gain more market shm:‘e’sl introduced relationship marketing to enable them create and
maintain long lasting relationship with customers. This relationship mérketing brought about
competitive advantage, increase in sales, valuable fegdback, high customer retention rate, trust and

loyalty with customers. \
(Smarks)

a) Describe the stages involved in organizational buying.
b) Examine the concept of SWOT analysis and state three important to a busi (Smarks)
(6marks)

¢) Explain three factors influencing organizational buying behavior
d) Elaborate on the concept of relationship marketing and identify fougo;its benefits. (6marks)

¢) Identify the four types of consumers Guinness SA is’likely @iﬂ the market  (2marks)

. S) TOTAL: (30 MARKS)

QUESTION FOUR )
SOACAM a thriving motorbike business based in Kumba, Cameroon, has expanded its operations by
opening new branches in the different regions/0fithe Country, To effectively cater for its diverse
customer base across these regions, SOACAM ‘developed tailored marketing strategies, including
market segmentation, targeting and positioning. ~
In response to increasing competition; SOACAM intends to establish itself as a re
expanding into neighboring coun:’ Qe‘ﬂby gaining international recognition,

gional leader by

2) Explain THREE trade'barriets.set by the government to protect infant industry. ~ (3marks)
b) Dlsc\l§s* asu cen by the government to protect consumers. (6marks)
¢) Explain theterm Segmentation and examine FOUR criteria for effective segmentation.
| (7marks)
d) Explain E ways that firms can carry out their corporate social responsibility to both the
Communi®yand customer
‘ (7marks)

€) Diseuss the THRE
< Etype s ¢
¥pes of competitive marketing strategies that a firm can use. (7marks)

?: TOTAL: (30 MARKS)
e
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