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nline version of direct marketing is known as

A. Viral marketing
B. Article marketing
C. Email marketing
D. Newsletter marketing

2. Marketing activities that use digital technologies
without the internet is called
A. Offline marketing
B. Traditional marketing
C. Online marketing
D. Mobile marketing

11 . The most popular search engine used by bUsi
advertise their brand is
A Internet explorer
B Google Search
C Facebook
D Safari

1. An o sinesjeS to

12. When online advertising messages are sent to
customers through their phones, it is called
A Digital marketing
B Mobile marketing
C E-marketing
D Online marketing

3. A technical disadvantage of social media is
A. Quick response
B. Reduce privacy
C. Wider audience
D. Network congestion

13. What should be clearly stated on an invitation email?
A Favourite products and snacks
B Date, time, location,purpose of the event '

C Company’s finances
D Customers history *4. An online sale between two individuals, such as a

student selling an E-book to a classmate is classified
14. A direct marketing tool is

A PPC
B Telemarketing
C SEO
D Online marketing

as
A. C2B E-commerce
B. B2C E-commerce
C. B2B E-commerce
D. C2C E-commerce

5. Identify a social signal that is mostly used on a
Facebook page.

A. Likes
B. Purchase
C. Subscribes
D. Moves

15. A form of internet marketing that involves the
promotion of websites by increasing its visibility on
search engine result pages is known as
A PPC advertising

B Search engine marketing
C Search engine optimization .
D Ecommerce

6. Which is an online digital channel?
A. Television
B. Radio
C. Electronic Billboard
D. Instagram

16. When videos are used by firms to promote her product
we describe this digital marketing practice as;
A Video marketing

Content marketingB
Social media marketing

D Visual marketing7. A type of internet network connecting financial
institutions within a town is said to be a

A. WAN
B. PAN
C. LAN '

D. MAN

17. A benefit of e-commerce for businesses is
A Reduced operational cost

24/7shopping convenience
C Limited market reach
D No customer support8. What is a spam email?

A. An email contaminated by a virus
B. An email from a friend
C. An unwanted email
D. A welcome email

. A type of offline digital marketing technique is
A Content marketing
B Telemarketing
C E-mail marketing
D Social media marketing9. Give one reason why companies use email marketing.

A. For research
B. To share stories
C. For market competition
D. To sell products

19. When NESTEL pays Google to Display Company’s
website and content In Google search result pages,
NESTEL Is practicing;
A Pay-pcr-click advertising
B Search engine marketing
C Social media marketing
D E-mail marketing

10. Email marketing alms at
A. Production of products
B. Creating brand awareness
C. Provide customer support
D. Generate leads and sales
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:0 A Uluform Pesource locator ( URL) is a j?A landing page
ft Protocol
C HOfTVCptft
0 W ehsiu ivddrm

21 What terrt Is used to describe website visitors w *ccomplete a dciired action?A Completion rate
Bounce nu

C Cor.version rue
D Click-through me

29. Identify a social media marketing plaliorm from thecptiucs be eve
A F?Ci^ert

E-aoil
C Twitter
D SEO

n • . •

B
ft -

m YJ. \\ is a systematic process of increasing the percentagecr webs:* visitors who tale * desired actiA Webvilc traffic !ead ratiD

B
el icn.

B Conversion rate
C Com crs.oa rate optimization
D Cost pet lead22 The practice of tiling **cl>bi$ed channels to spreadcommercial messages iibcut a company’s brand,goods or service to potential customers is known isA Digital marketing

B E marketing

ft >
•ft :« 31. A common form of traditional marketing is

A LITU:I marketing
B Billboards and posters
C SEO
D PPC

A

C Online marketing
D Social media marketing

2V An electrunic biilNiard is a
A Digital screen
B Radio ad
C Television commercial
D Printed commercial

/<;m 32. There are many Internet service prov iders in
Cameroon, amongst which is;

A. Internet Explom
0. CAMTEL
C. Goole Chrome
D. Grand Mill

m

m 24. Another name for a Web spider Is a
A. web crawler
B. Search optimizer
C. Directory
D. Web manager

3 ). The online buying process frem awareness to
purchase is called
A Digital buyer's journey
B New task buying
C Consumer buy ing process
D LcaJ gmerauoo.

25. An advertising model in which a company
compensates third-party publishers for generating
traffic and selling their products is termed
A Content marketing
B Affiliate marketing
C Digital marketing
D Social media marketing

34. What is Gccgle?
A Social media platform
B Search engine
C Website
D World Wide Web

m
:>

*

35. To research an online information, the researcher
must a

A, Word
B. Sentence
C. Keyword
D, Link

26, The global wide area network that connects computer
systems across the world is called
A Website
B Television
C Internet
D Radio

r

36. Why do websites use SEO?
A. To locate resources
B. To link with search engines
C. To reduce website traffic
D. To occupy top position on SERP

27. '1 he buying and selling of goods and services with the
use of handheld devices over the internet is known as
A 1~-commerce
B M-commerce
C Digital commerce
D T-comincrcc

28. An example of enhanced offline marketing is

A Online banners
QR code scanning at a store

C Email marketing
D Television advertising

37. Which platform is ideal for video content;
A. Facebook
B. Twitter
C. YouTube
D. Whatsapp

B
38. What is the main purpose of content marketing?

A. To show videos
B. To sell products
C. To provide value to customers
D. To auract customers
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39.- It is a digital marketing technique.
A. E-mail marketing
B. Online marketing
C. Offline marketing
D. Traditional marketing.

45. A web browser is a
A Website
B Computer
C Software to access the internet
D Link to navigate the internet

s
t

\
\40. A common channel use in direct marketing is

A. Radio
B. Television
C. Email
D. Facebook

46. Website domain refers to a
A. Website design
B. Website address
C. Website name
D. Website type

\

41. The amount an advertiser pays each time a user clickson their search ad is
A. Cost through rale
B. Cost per click
C. Cost per impression
D. Conversion rate

47. Advertisement that appears on websites, often in the
form of banners is called

A. Display ads
B. Pop-up ads
C. Web ads
D. Native ads

42. ERP stands for 48. Marketing that uses non-digital channels is called
A. Offline marketing
B. E-marketing
C. Traditional marketing
D. Viral marketing

A Enterprise related planning
B Enterprise resource planning

• C Enterprise resource program
D Enterprise related program

43. It refers to the promotion of products using digital
channels

A. Offline marketing
B. Traditional marketing
C. E-marketing
D. Telemarketing

49. How does the digital economy benefit businesses?
A. Improve public services and efficiency
B. Enables research
C. It increase cost
D. Improves customer engagement and reach

50. The search bar of a website is use for
A. Navigation
B. Contact information
C. Visual content
D. Finding specific content

44. Businesses that engaged in E-marketing benefit from
A. Higher costs
B. Limited reach
C. Decreased brand exposure
D. Increased flexibility

END.
GO BACK AND CHECK YOUR WOK
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