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FIVE questions.

This paper carries SEVEN quesﬁons.&r :
Each question carries 20 marks. guidaneeythe approximate mark for each part of a question is indicated ir

F
brackets.

If you answer MOR% THAN ﬁve/é) questions, ONLY ine firet five (5) answers presented will be marked and the other
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cancelled . )

You must use ue or Black ink. No answer in Pencil will be marked.

ed or completed should be handed in with your answer booklet.

calculations must be shown.

You ére reminded of the necessity for good English and orderly presentation in your answers.

You are advised to read carefully through the question paper, before you begin your answers.
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QUESTION ONE y has been

You are a marketing €O
experiencing a decline in market shares over the p

company’s management team is concerned about
of the market, consumer behavior and market share. .
a) Identify four factors influencing consumers purchasing behavior. (4marks)
b) State and explain four marketing orientations. (8marks)
If the total sales of the Cooking Oil industry in Cameroon is 300,000,000fts per annum a:ri“ti»ﬂle firms in
the industry have the following market shares as a percentage of the total sales; Mayor, 75%3 QQ‘lio 30%,
SOCAPALM 20% and Golden Fiesta 15%. N\ :

nsultant hired by a leading beverage company. The compan
ast few decades despite its strong brand presence. The

the decline and has asked you to conduct an analysis

¢) Determine the market share -in value for the above firms in the cookihg oif gggﬁstry (8marks)

QUESTION TWO *
The marketing team of "Sweet Passion Perfumes” dedicated i rt to creating catalogues that

effectively showcase the brands offerings. Each image included i atalogue is selected to represent

the packaged products accurately, highlighting its unique.att?'mltc such as the brand mark, trade mark,
logo, and colour amongst others. This is to ensure that potent@customers have a clear and attractive

visual representation of the perfumes.

a) Define the following product attributes; brand,frade mark and logo.
b) State four purchase documents to be used by th&marketing team of Sweet Passion. (émarks)

¢) List and explain four (4) functions of packaging to the management of Sweet Passion Perfumes.
. (8marks)

QUESTION THREE
sponsible for maritime transportation of cargo to and from a

Joe Cargo JFI express is mp
w@icaﬂy take approximately 50 to 60 days to arrive by sea. Once they

country. Imported ship )
reach their destination the § are stored in warehouses pending the clearance process.

a) Define sea transport and give four (4) advantages of sea transport to Joe Cargo JFI express. (8marks)
b) State andfgxf)lain four types of warehouses in Cameroon. (8marks)
c) List four doeuments used in the transportation of goods. ~ (4marks)
QUESTION FOUR

Posséﬁﬁgﬁﬁ in-depth-knowledge of the company’s})r'b'd;l'ct is ékey reéponsibilify of sélesperéons.‘ This
expertisé enable them to effectively address customer concems, provide clear distinction between

consumable and non-consumable household products, and offer informed guidance to drive salés and
customer satisfaction. :

a) Define goods a{ld services and list four service sectors in Cameroon, (4marks)

b) SL'at'e and explain the different types of objections raised by prospects. (8marks)

¢) Giving two examples each, differentiate between consumable household and non-consumable
household products, (8marks)
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(6marks)
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m FIVE
e DU ?’x\ys SAisa \Fading manufacturer and distri
e retail outlets. Despite the company's strategic or
o multiple sales points, eertain products still struggle

butor of sweet drinks and mineral water to
ganization and presentation of new products

: with market acceptance
o Define the following terms; - Frome,
1. Product length
ii. Product width
iit. Product line
wv. Product range (Bmsrks)
b) Give four (4) reasons why some new products fail. (Brmarks)
- ¢) Swte and explain two (2) types of display furniture used in a sales point. (4marks)
QUESTION SIX .
.-\B~C cp\crpr'\se, a prominent manufacturer of natural juice has rege hed a new range of organic
oft drinks. The producxs. are appealing to a broad audience, but y needs to identify specific
segments to target effectively. Also, some customers have e neerns about the product's
1evture and consistency, suggesting that the product quality, may low customer expectations.
a) 1. State and explain three bases for segmentation
1. Give two (2) targeting strategies that can efféciively reach a selected segment. (8marks
b) Swte and explain four (4) basic consumergights. (Bmarks)
¢ Outline four (4) importance of labelings (dmarks

QUESTION SEVEN 9

Aroe Store is a distributor ef devices, including smartphones, laptops and wblets Th
company operales in a eom&(i cet structure with various retailers and wholesalers. It
company is facing € s ing its inventory levels, distribution channels, and mark
competition. You ar sible for optimizing the company's inventory management, distributic

2

diferentiate between an oligopelistic and monopolistic market structure. (9man

b) in Wiz following elements of inventory gm_g_:_mmuMmuﬁw slogk, minimy
and Maximum stock. (Smagl
%A» market positioning and state two positioning strategies. Yl
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